Augmented reality:
on the cusp of reality

Deloitte Global predicts that in 2018
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The future of the smartphone:
the era of invisible innovation

Deloitte Global predicts that by the end of 2023

Penetration of smartphones
(adults in developed countries) ‘/\/ —1 .85bn units per year
+19% compared to 2018
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Smartphones are useful,
but they can be distracting

Deloitte Global predicts that in 2018

Global adult smartphone users

will try to
limit their
phone usage
in various
ways.

will worry
they are
using their
phones
too much

2/ 18-24 year olds feel they 5 0 no. of times people look < 30/ are truly addicted
use their phone too much at their smartphone in 2017 0 1o their phones.
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Hitting the accelerator:
the next generation of machine-learning chips

Deloitte Global predicts that

Annual sales of Machine Learning EASIER, CHEAPER & FASTER
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Machine learning:
things are getting intense

Deloitte Global predicts that in 2018
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Live thrives in an online world

Deloitte Global predicts that in 2018

$188bn
TV advertising

Radio advertising $1bn eSports
$S ﬂ 5 $36bn

L IVE broadcast & events $7bn Live streaming
$33bn
B I L LI O N Live performances
$38bn

will generate $32bn  $1bn Radio subscriptions
Sports gate revenue
in direct revenues B2B events

$39bn
Cinema

$170bn
TV subscriptions

98.5%

from traditional sectors.
The remainder from live
streaming & eSports.
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Digital media:
the subscription prescription

Deloitte Global predicts that there will be
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Is there an #adlergic epidemic?
Adblocking across media

Deloitte Global predicts that

—— 80% ADULTS .Gshies
in North America (four+)

use at least one ad-blocking
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The kids are alright: no tipping point in
TV viewing trends for 18-24 year olds

Deloitte Global predicts that in the US, Canada and the UK In 2017
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Mobile only: wireless home internet
Is bigger than you think
of Up to The most likely owners of

Deloitte Global predicts that
homes >9%10% mobile-only data plans:

20%

with internet access in North America ((
will get all of their internet

data access via mobile-only ~ 20%
networks in 2018
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Fasten your seatbelts:
in-flight connectivity takes off

Deloitte Global predicts that by 2018

x = Most passengers will
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will be on aircraft
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Why IFC is more popular than ever:
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will pay for IFC
where available
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